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This survey was created by the Shasta County Arts Council to assess the needs and goals of
arts and community organizations of serving in the North State of California, which includes:
Shasta, Trinity, Humboldt, Siskiyou, Lassen, Del Norte, Plumas and Modoc Counties.

The intention of this survey is solely to gather information to better serve the organizations of
the North State and to specifically address the needs of individual regions as guided by the
feedback received. Your answers will enable the Shasta County Arts Council and other
agencies to understand the challenges and opportunities that impact organizations in our
community.
The information you are providing will not be sold or used for any other purpose outside of this
intention.
The deadline to reply to the survey is September 30, 2008.
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__ Foundations - % of total budget

__ Corporations - % of total budget
Government - % of total budget
Individual Donations - % of total budget

_____ Fees-% of total budget

__ Events-% of total budget
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Marketing
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(Check all that apply)

____ Cross-marketing

____Events

____Partnership grants

___Joint membership campaign
___ Diadloguing & Problem Solving

Areas of Need
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__ Business services (accounting, legal, marketing etc.)

__ Development workshops (planning, fundraising, relationship building)
____Equipment and/or Supplies

__ Data-base management

____Information services (newsletter, employment, exhibit, competitions, auditions, etc)
__ Project development assistance

__ Grant-writing assistance

__ Promotional assistance (marketing, artist directory/registry etc.)

___Technology Access (internet, email, website slide registry)

___ Membership recruitment

_____Volunteer recruitment

__ Other needs: Specify:
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__ Need toincrease membership recruitment and/or retention
__ Lack of volunteers

__ Poor communication between board/committees/members
__Lack of or poor short-range planning (1-3 years)

____Lack of or poor long-range planning (3-5 years)
____Disparity of issues and concerns by leaders and members
__ Newsletter production, content, and timeliness

__ Need toincrease non-dues revenue

____Lack of financial stability

____ Geographic challenges

____Poor legislation

Under Staffing
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Support for this survey has been provided by:

Shasta Regional
COMMLUNITY FOUNDATIOMN
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